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Abstract

Title: What else have we learned from the media during the
pandemic?

Abstract: In this presentation, | explore some of the effects
observed by the excessive use of media due —in part— to the

restrictions imposed by the Health Authorities as a consequence of an
uncontrolled pandemic.

The great diversity of media; the almost null control of them by the
government; the strong dependence we show on them; and the limited
understanding of their structure and syntax; generate a complex and
adverse panorama for people who cannot assimilate everything they
receive through these channels.
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Why media ecology is
becoming more and more
important?

As time evolves, the environment requires new skills to face the different
challenges of a new global social dynamic driven by the constant introduction
of new communication technologies. Media ecology, as a field of research
dealing with the study of media as environments, seeks to understand how
various technologies affect the conditions that define us as human beings,
shape human history, and determine the prospects for our survival as human
beings.



en you plug something into a
wall, someone is
getting plugged into you.
(Postman, 1969)
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Trust in media (The case of Mexico)

Trust in new media is increasing
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Trust in traditional media is declining
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Use of Social Media (The case of Mexico)

Conocimiento Usuario con cuenta activa
100.0% 94.8% 97.1% 93.7%
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What are some of the problems?
@ i

Conjunto de sofas al aire libre

(42 sillones individuales + 1sillon de 3 plazas
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Renta y Venta
Renta semanal 1,200 pesos

Renta mensual 3,000 pesos
i y Solo $1,280

Venta 24,500 pesos




Remembering Neil Postman

 “l doubt that the 21st century will pose for us problems that are more
stunning, disorienting or complex than those we faced in this century, or
the 19th, 18th, 17th, or for that matter, many of the centuries before that”.
(Postman, 1998)

« Media tend to become mythic. All technologies (TV, cellphones,
newspapers) are perceived as gifts of nature, not as artifacts produced in a
specific political and historical context. Because technology is so valuable to
our society, we never question its validity or think about how it changes our
view of the world (Postman, 1998)

« "Science" and "technology" are cultural human products that influence and
are influenced by the social context. However, we treat them with excessive

respect.



Some effects of a prolonged
lockdown

« During the long quarantine, people engaged in some less healthy
behaviors, smoking and drinking excessively. Vices and aggressive
behaviors increased.

« Virtual education was rejected by the majority of university students. Online
courses work in certain cases, for certain subjects and for certain students

« Telecommuting was experienced as a highly attractive alternative, although
it was recognized that the home is not an ideal space to work. However,
most people prefer not to return to their offices and continue working from
home.



In the field of education, the effects of the prolonged quarantine generated
significant changes in the perception of teachers and students. For most

students, virtual classes meant "more work" and "less learning."
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The COVID-19 pandemic has changed 30" Go Home? For Some Students It s Not Easy
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education forever. This is how |
Student advocates say coronavirus-related directives to move off campus threaten

to reinforce existing inequaiides and put disproportinate burdens on low-income
andinternational students, among others
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The new challenge

Both teachers and students changed
their classes to virtual spaces, based .

on the technology available by their EvEning plans
institutions. Both had to develop new BEFORE COVID DURING CoVID
digital skills for distance education. Fem LR
However, the most important ST
challenge was concentrated on the
teacher, who had to design effective
virtual learning environments in a
short time, which meant doing
much more than simply teaching the

face-to-face class online.




Some BEffects on Politics

Social media demonstrated their qualities as effective
tools of influence in different elections in different
countries, which will be remembered for a long time, due to
the proliferation of fake news, bot activism, and the
intense proselytism carried out by various political
actors in the digital environment.



The new

spectacle
of
politics

The governor of Nuevo Leon:




The problem of assimilation of
information

* Inthis new digital environment, people faced the great problem of
iInformation glut and mistrust of sources. The information was difficult or

almost impossible to assimilate.

« The Mexican media did not act responsibly in the face of COVID-19. They did
not follow the WHO guidelines. Rather, they privileged a dynamic of
Immediacy, the search for clicks and likes, as well as the politicization of the
virus; In addition, the comments of the population were guided to issues of
little relevance to overcoming the pandemic, and contributed to the spread
of the disinfodemic (Ampudia, 2020).



Where Exposure To Fake News Is Highest (2018)
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Share of respondents
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Most trusted sources of general news and information worldwide
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Conclusion

Technological change always implies positive and negative effects on
culture. Prolonged confinement has produced sensory biases of all kinds, as
well as sensory changes in the abstraction of the environment. The spread
of COVID-19 and the prolonged quarantine have imposed profound
transformations on the lives of millions of people, as well as on the cultural
ecology of societies.

The current ecosystem of media, technologies or instruments is vast,
complex and dynamic. Each technology that evolves or appears on the
scene is added to the previous ones, and contributes to the generation of a
new vision of the environment. As the population grows and the world
becomes a more complicated space - thus development that cannot be
assimilated - the planning and amplification of human skills supported by
tools becomes more and more necessary. That is why today more than ever
the study of the media is essential, because they influence our perception,
understanding, feeling, value and action.



